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Make up about 25% of U.S population At o
Will account for 1/3 of U.S population 8
The oldest members are seniors in college.
There are more than 26 million licensed
drivers younger than 25 in U.S

First generation to grow up in an on-demand
world

73% connect to the internet within 1 hour of
waking up.




GENERATION Z
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SOCIAL

Gen Zis naturall:,' SI.'.H:IE| and
spend b ha TS per day

pializing with friends and
fam |

. MULTI-TASKERS

Gen Z prEfe-rs to wark on
multiple tasks at the same
time. On average Gen Z will
woark off of 5 screens at once

ENTREPRENEURS

Gen Z desires mdepentienl

work environ ments of

teens want to s '.i'n;-'n.-.'n
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EDUCATED

TECH-SAVVY
EI Have a queﬁlinn? Google it, 46

DIGITAL NATIVES

the digital era. This generation
spends 15.4 hours per week on
their smartphones

-------------------------

with boosting their peaple
management skills
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LESS FOCUSED

Gen Z needs cantinuaus
updates and stimulation. t's

Mo SUrprise th at thm generation

Gen Zis ﬂonstanﬂy I&arnlng has an attention span of B
‘| will have a college econd
tion
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PH'LJ\NTH RUP'STS As a result of growing up during the
h Great Recession, Gen Z tends to be
GE” Ir.’ uants t:} do gtmd n t 2 more careful with their expenses.
world. 93% say that an

arganization's impact an
saciety affects their decision

o work 1here

57% would rather save
Ihan spend

their money

GEH Z are the flrst true nﬂlwe's tu

INTERACTIVE
Gen Z likes 1o interact with

people. 34% are most concerned
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Gen Z is the generation born between 1995 to present into an tech era at an incredible rate and

they require their fingertips.

Gen Z are not focused than their predecessors, they are multi-taskers and they respect their

loyalty of brands.

They are flexible to change allegiance; thus, they like to match up brand with their view on the

world.

They care about the future and the impact they make on everything - from the environment to the

economic climate.
Gen-Z still like to experience and enjoy in-store shopping.

(Generation Z wish to consume content and make a unique decision about what they want to buy.

This generation aim to get involve, like creating the content.




56% of Gen Z are more likely to opt their favorite online influencer.

68% of Gen Z normally care about delivery service and options before online purchasing.
Gen Z most respect a brand which cares about racial equality and ending poverty.

43% of older Gen Z (ages 18 to 24) have several issues like credit cards, rent, or other payments because of the COVID-19
pandemic.

46% of older Gen Z (ages 18-24) have supported by their friend or family members.

Gen Z, 71% wish to be cognizant of all shopping options to engage with competitors and shop based on research than brand
reputation.

70% of them are less loyal to brands than previous generations.
Loyalty of earning through social media, positive reviews.
Industries should focus on technology as a major USP. Gen-Z require full option systems since they are big buff of technology.



Positioning-Features

Small SUVs like Porche Sport line.

541 percent spike for subcompact SUVs.

subcompact SUV makes available in-vehicle Wi-Fi, multiple charging ports and
smartphone app-compatible entertainment systems.

compatibility with popular tech products like Amazon Alexa®, Apple CarPlay®
and Android Auto®

remote access through a smartphone app, plus an 8-inch capacitive touch
screen is offered, premium audio system.

50 cubic feet behind the front row — nearly double the 25.4 cubic feet of a Fiesta
hatchback.




Product Design

e To meet Gen-Z's showinf-off needs, we
selected light colors for the new launch-
green, red, and yellow.

e Also, in order to be unique and distinctive,
we developed sharp shapes for the new
cars, low chassises, special car lights, ana
streamlined pbody.

e Then, we would like to design the car with a
large screen advanced car play, which can
also fulfill young people who are crazy for
the new techs and electronics.




Product | 4P Theory

When targeting Gen Z, We designed sports cars with prepossessing color
and sharp shapes to meey their needs-showing off and social influences.
We will develop our products for three light colors, green, yellow, and
red in this new collection.

Price
We set our prices on medium-high level, which can keep the products high-end and exclusive, also make

them affordable for Gen-Z, most of whom are still attending schools. We searched that in 2021,
Porsche's prices started from $100,000, so we set the price at $120,000.

Promotion

We would like to do the pop-up campaign for Porsche to provide opportunities for
the young to try Porsche's cars, since normally it is not that easy for people to try
luxury vehicles. Also, we can provide customized service for Gen-Z, for example they
can choose the color, sticker, and personalized text on the car.

Place
To keep the high-end positioning of Porsche brand, we still only sell the products in
Porsche retailing stores, consumers who are interested in the new cars can only walk in our

stores to learn more and try them.
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https://www.porsche.com/usa/?utm_source=google&utm_campaign=pcna_2019-09-
09_fy20aon_general_core&utm_medium=paid&utm_term=brand&utm_content=ad&campaigntype=engagemen
t&campaigncategory=brand_marketing&campaigntiming=sustain&campaignmodel=no_model&campaignmode
Itype=new_car&displaycampaigntargeting=keyword&displaycampaignbuying=self-
service&displaycampaignmetric=cpc&gclid=CjwKCAjwoP6LBhBIEiwAvCcthBFMkZ31YYw8wANnsKHyYIRbqW6ZKTD
nv9cnclIXWr1BUqga_TO0Gg]k-BoCCOIQAVD_BwE&gclsrc=aw.ds

https://outcomesmagazine.com/growing-generation-z/?
gclid=CjwKCAjwoP6LBhBIEiwAvCcth)TCRZEBO_bKkoNjpREXEG417Z
qznUrjYMufavp8ZMpBuanqPcgd4ixoCWyQQAvD_BwE

https://www.businessinsider.com/millennials-versus-gen-z-it-generation-cool-fashion-trends-pandemic-2021-9
https://cars.usnews.com/cars-trucks/porsche/911

https://www.mbaskool.com/marketing-mix/products/16713-porsche.htmli

https://www.gwi.com/

https://www.trendreports.com/industry/gen-z-trend-report?
gclid=CjoKCQjww4O0OMBhCUARIsAILndv6o_ROArXev06lq_NG)S4WBrq7RJVre3)QjHGvo8ulZje7c6C6BpKMaAnZBEALwW_wcB

https://en.wikipedia.org/wiki/Generation_Z_in_the_United_States

https://www.pewresearch.org/social-trends/2020/05/14/on-the-cusp-of-adulthood-and-facing-an-uncertain-future-what-we-know-about-gen-z-so-far-2/

https://www.insiderintelligence.com/insights/generation-z-facts/







